
 

 

 

 

 

 

 

Social Media Performance 
September 2022 

 

 

 

 

 

 

@VisitGloucester                                                     Gloucester  

@visitgloucester                                                                  Visit Gloucester 

 

  

@visit_gloucester 



 

Summary: 

This month our audience grew by 0.5% (87). We had over 15.4K engagements on 

our posts (likes, shares, comments) across our social channels (this report 

included Twitter, Instagram, Facebook) and we entered consumer screens over 

200,000 times. 

This is a decrease on last month (August 2022). Our engagements are down by 

76.6% and our impressions are down by 73.9%. This decrease will be due to the 

social media blackout we participated in during the mourning period following 

the death of Queen Elizabeth.  

We did not post on TikTok during this month. 

 

 

 

 

 

 

 

 

 

 

Help us to help you!  

We want to share your content Tag us @visitgloucester and use our hashtag #visitgloucester Let us know about 

upcoming events by submitting here: https://www.visitgloucester.co.uk/information/submit-event  

Contact visitgloucester@gloucester.gov.uk to discuss a feature on our social channels and our blog on our website, free 

of charge, to show of your business. 

  

https://www.visitgloucester.co.uk/information/submit-event
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Top 3 Facebook Posts: 

  



 

Top 3 Instagram Posts: 
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Top 3 Twitter Posts: 

 

  



 

Included in this Report 
@VisitGloucester  Gloucester  

@visitgloucester 
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Performance Summary 
View your key profile performance metrics from the reporting period. 

Impressions 

261,050 

  73.9% 

 

Engagements 

15,454 

  76.6% 

Post Link Clicks 

1,527 

  85.8% 

   

 

5.9%  10.6% 
Engagement 
Rate (per 
impression) 
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Audience Growth 
See how your audience grew during the reporting period. 

Net Audience Growth, by Day 

 
Message Volume 
Review the volume of sent and received messages across networks during the selected time 

period. Messages per Day 
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Impressions 
Review how your content was seen across networks during the reporting period. 

Impressions, by Day 
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Engagement 
See how people are engaging with your posts during the reporting period. 

Engagements, by Day 
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Engagement Rate 
See how engaged people are with your posts during the reporting period. 

Engagement Rate (per Impression), by Day 
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Video Views 
Review how your videos were viewed across networks during the reporting period. 

Video Views, by Day 
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Profiles 
Review your aggregate profile and page metrics from the reporting period. 

Profile  Audience 
Net Audience 

Growth Published Posts Impressions Enga 

Reporting Period 
Sep 1, 2022 – Sep 30, 2022 41,455  0.5% 

78 

 77.1% 

70 

 56% 
261,050  73.9% 

 

Compare to 
Aug 1, 2022 – Aug 31, 2022 

41,249 341 159 998,336  

 @VisitGloucester 11,884 1 16 10,370 
 

 Gloucester 24,462 44 31 224,765 
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 visitgloucester 5,109 33 23 25,915 
 

 


